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Design assets & information for 
Web

Your brand and logo will be displayed in different layouts. To ensure compliance and the 
right look & feel we would like you to follow the following guidelines:

1. SQUARE LOGO
This logo will be used as favicon (favourites icon). See example Figure 1.  We need two
different .PNG files in size 32 x 32px and 16 x 16px.
Favicons also known as a shortcut icon, website icon, tab icon, URL icon, or bookmark
icon, is a file containing one or more small icons, associated with a particular website or
web page.

Fig 1.
32x32p 16x16p
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2. RECTANGULAR LOGO
This logo will be featured mainly in the header of the app. See example Figure 2.
Please supply the file in a .svg format.

Light theme compliant 
The logo can have several colours and will be 
presented on a mostly light background. See 
Example A.

LIGHT THEME 
COMPLIANT

DARK THEME 
COMPLIANT

Dark theme compliant 

The logo itself should have light colors because it 
will be mainly used on black or dark gray areas 
areas. See Example B.

Example A

Example B

Fig 2.
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PRIMARY SECONDARY TERTIARY

3. COLOURS
Please provide a primary identity colour
Also provide Secondary and Tertiary Colours. See examples below.

Primary color
Used mostly throughout the service in areas such as the buttons.

Secondary & Tertiary colour
Secondary and Tertiary colours are used to highlight interactions in the 
app. This may include, links or isecondary buttons or other navigational 
components. 

Example of use of Primary and Secondary colors on different action buttons throughout the interface.
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4. Themes.
Also choose if you want your application to have a light or dark theme.
See Figure 3 for Light Theme.
See Figure 4 for Dark Theme.

FIGURE 4
DARK THEME

FIGURE 3
LIGHT THEME



5. Artwork

The selection of the imagery that represents the Movies/ Shows titles 
is of up most importance. How do we convince users that a title is 
worth watching? 
If the artwork representing a title captures something compelling to 
users, then it acts as a gateway into that title and gives them some 
visual “evidence” for why the title might be good. The artwork may 
highlight a recognizable actor , capture an exciting moment like a car 
chase, or contain a dramatic scene that conveys the essence of a 
movie or TV show. If we present that perfect image (we call it "Hero") 
on your homepage (and as they say: an image is worth a thousand 
words), then maybe, just maybe, users will give it a try.

Putting time and efforts in choosing the right Artwork improves the 
interface quality of your service and stimulates users to consume 
content.

16:9 Movie images

 Images that have expressive facial emotion that conveys the tone of the title do 
particularly well. Characters /focus scenes should be ideally centered because  they need 
to adapt to different screen sizes and resolutions (smart TVs, mobile phone, tablets...) and 
there may be a need to crop the margins. Another important feature is to go a bit further 
incorporate  and the original movie title . See Fig 5.

Fig 5

Resolution: choose the highest resolution possible (minimum 1080p) and with aspect 
ratio of 16:9.
Here are some examples of ideal image sizes with 16:9 ratio:
1920x1080
2560x1440
3840x2160

GOOD BAD

IDEAL

 Template file can be downloaded (.PSD) so that right image ratio can be croped.



Colour scheme distribution and Theming 

feel and look throughout web app. 

Branding Colours. The choice of colors defines brand identity. 

The Primary color is used throughout the service in areas such as the buttons and 

important action areas. 

The Secondary & Tertiary color these are used to highlight secondary interactions in 

the app. This may also include, links or secondary buttons or other navigational 

components. The tertiary color is seldom used in the web app but may be found in the 

mobile app version. 



Start page and collections - Light Theme

The main use of the primary colour is 
for buttons and important actions 
below the header menu 
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Header. Footer and Viewable view- Light Theme 

Logo for the light theme is used in the header, 

while the menu "buttons" is in black color for the 

light theme for optimal readability. 
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Settings page - Light Theme
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Secondary Action buttons - Settings page

Secondary "square" action buttons take action in important 

dramatic decisions in the app. They are represented in the 

primary color however they only contain a border outline 

and the copy. 
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Dark Theme 
Look and feel example 

Theming is mostly a question of preference. There are pros and cons regardless of whether you choose light or dark ... 

While the dark theme can give an improved user experience in bigger screens allowing a bigger immersion and content 

engagement., the light option has improved readability in small devices and bright environments. 

The color scheme principles (primary and secondary colors) apply exactly following the same rules as in the light theme version 

except that the "Theme " color options invert consistently across the app. 
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Design assets & information for  Web

That’s it - now let magic begins :

6. GENERAL INFORMATION
Please also supply us with:

• Help URL
• Privacy URL
• Support email
• Terms & conditions URL .
• Promotional text (in all relevant languages)

7. CHECKLIST
Please also supply us with the following list of 
image assets for Web.


	MP_design_guidelines_WEB template
	ThemingAndColorschemeDistribution



